
MKT 436 : Services Marketing 

A challenging course designed to offer key marketing insights for “pure” service organizations and 
goods-producing organizations that focus on the service component augmenting the good itself. 
Addresses a number of central issues in the marketing of services. 
Credits  3 
Prerequisites 
MKT 331 with grade C or better. 

1 Stillman College Catalog


	MKT 436 : Services Marketing

